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CONCEPTUAL BACKGROUND

STUDY PURPOSE

METHODOLOGY

o 2,431 entire U.S. restaurant projects on the Kickstater
.com platform from 2010 through 2021. 

o A series of regression analysis was conducted to        
examine the hypotheses.

o Model for H1:
𝐹𝑢𝑛𝑑𝑖𝑛𝑔 𝑆𝑢𝑐𝑐𝑒𝑠𝑠
= 𝛽0 + 𝛽1𝑁𝑒𝑤𝐶𝑜𝑛𝑐𝑒𝑝𝑡𝑖 + 𝛽2𝑆𝑡𝑎𝑓𝑓𝑃𝑖𝑐𝑘𝑒𝑑𝑖 + 𝛽3𝐷𝑢𝑟𝑎𝑡𝑖𝑜𝑛𝑖
+ 𝛽4𝐶𝑜𝑚𝑚𝑒𝑛𝑡𝑠𝑖 + 𝛽5𝑈𝑝𝑑𝑎𝑡𝑒𝑠𝑖 + 𝛽6𝐼𝑚𝑎𝑔𝑒𝑠𝑖 + 𝛽7𝑉𝑖𝑑𝑒𝑜𝑠𝑖
+ 𝛽8𝑃𝑙𝑒𝑑𝑔𝑒𝐿𝑒𝑣𝑒𝑙𝑠𝑖 + 𝜀𝑖

Model for H2:
𝐹𝑢𝑛𝑑𝑖𝑛𝑔 𝑆𝑢𝑐𝑐𝑒𝑠𝑠
= 𝛽0 + 𝛽1𝑁𝑒𝑤𝐶𝑜𝑛𝑐𝑒𝑝𝑡𝑖 + 𝛽2𝑆𝑢𝑝𝑝𝑜𝑟𝑡𝑒𝑟𝐶𝑜𝑚𝑚𝑢𝑛𝑖𝑡𝑦𝑖
+ 𝛽3𝑁𝑒𝑤𝐶𝑜𝑛𝑐𝑒𝑝𝑡 ∗ 𝑆𝑢𝑝𝑝𝑜𝑟𝑡𝑒𝑟𝐶𝑜𝑚𝑚𝑢𝑛𝑖𝑡𝑦𝑖
+ 𝛽4𝑆𝑡𝑎𝑓𝑓𝑃𝑖𝑐𝑘𝑒𝑑𝑖 + 𝛽5𝐷𝑢𝑟𝑎𝑡𝑖𝑜𝑛𝑖 + 𝛽6𝐶𝑜𝑚𝑚𝑒𝑛𝑡𝑠𝑖
+ 𝛽7𝑈𝑝𝑑𝑎𝑡𝑒𝑠𝑖 + 𝛽8𝐼𝑚𝑎𝑔𝑒𝑠𝑖 + 𝛽9𝑉𝑖𝑑𝑒𝑜𝑠𝑖 + 𝛽10𝑃𝑙𝑒𝑑𝑔𝑒𝐿𝑒𝑣𝑒𝑙𝑠𝑖
+ 𝜀𝑖
Model for H3:
𝐹𝑢𝑛𝑑𝑖𝑛𝑔 𝑆𝑢𝑐𝑐𝑒𝑠𝑠
= 𝛽0 + 𝛽1𝑁𝑒𝑤𝐶𝑜𝑛𝑐𝑒𝑝𝑡𝑖 + 𝛽2𝐹&𝐵𝐸𝑥𝑝𝑖
+ 𝛽3𝑁𝑒𝑤𝐶𝑜𝑛𝑐𝑒𝑝𝑡 ∗ 𝐹&𝐵𝐸𝑥𝑝𝑖 + 𝛽4𝑆𝑡𝑎𝑓𝑓𝑃𝑖𝑐𝑘𝑒𝑑𝑖
+ 𝛽5𝐷𝑢𝑟𝑎𝑡𝑖𝑜𝑛𝑖 + 𝛽6𝐶𝑜𝑚𝑚𝑒𝑛𝑡𝑠𝑖 + 𝛽7𝑈𝑝𝑑𝑎𝑡𝑒𝑠𝑖 + 𝛽8𝐼𝑚𝑎𝑔𝑒𝑠𝑖
+ 𝛽9𝑉𝑖𝑑𝑒𝑜𝑠𝑖 + 𝛽10𝑃𝑙𝑒𝑑𝑔𝑒𝐿𝑒𝑣𝑒𝑙𝑠𝑖 + 𝜀𝑖

HYPOTHESES DEVELOPMENT RESULTS

REFERENCE

Crowdfunding is a process of inviting community 
members to be a part of a fundraiser for 
the proposed project in exchange for an incentive, 
reward, or simply the satisfaction of helping 
the founder reach their goal (Mollick, 2014) 
Research has found when the community saw a 
proposed concept as a potential benefit to their 
environment the project was more likely to be 
funded (Josefy et. Al., 2017). There still exists a lack 
of research on restaurant crowdfunding, and 
currently no literature on the relationship between 
existing and new restaurant concepts in 
crowdfunding.

Crowdfunding emerges as an alternative to startup 
capital. However, funding success of food-related 
projects (25.72%) are significantly lower than overall 
projects (38.97%) (Kickstarter, 2021). This study 
argues the familiarity of the existing concepts is key 
to crowdfunding success because they are deemed 
as more reliable to successful to backers.

The purpose of this study is to investigate if the 
introduction of a new concept to a community 
outperforms traditional restaurant concepts 
in restaurant crowdfunding. This paper further 
investigate two moderating effects on 
the relationship between a new concept and funding 
success: (1) existing supporter community, and (2) 
prior F&B experience of the founders.
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Preliminary Analysis:
Of the 2,431 projects analyzed in this study,1,454, 
were existing concepts with 345 (23.73%) successfully 
funded and 977 were new concepts with 195 (19.96%) 
successfully funded.

Results:
o Newness of restaurant concept does not 

significantly affect crowdfunding success.
o Having a supporter community significantly lead to 

crowdfunding success while no moderating effect 
was found on the relationship between newness of 
restaurant concept and funding success.

o F&B experience significantly leads to crowdfunding 
success while no moderating effect was found on 
the relationship between newness of restaurant 
concept and funding success.

H1: New restaurant concept are more likely to raise 
funds through crowdfunding than traditional restaurant 
crowdfunding projects.

H2: Existing supporter community positively 
moderates the relationship between newness of a 
restaurant project and crowdfunding success.

H3: Founder’s prior F&B experience positively 
moderates the relationship between the newness of a 
restaurant project and crowdfunding success.
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CONCLUSION

This study contributes to a better understanding of what 
leads towards crowdfunding success. This is significant 
because the restaurant industry faces difficulty finding 
loans and start-up capital.

This research helps founders understand how and what 
to communicate with their prospective backers: have a 
supporter community before starting funding project and 
communicate prior F&B experience.

Table 1: Variable Description and Descriptive Analysis

Table 2: Regression Analysis Results

Notes: *** if < 0.001, ** if < 0.01


